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Forward-Looking Statements ;A

This presentation may contain certain forwardlooking statements concerning our future performance and
should be considered as good faith estimates made by the Company. These forwd#wdking statements reflect
management expectations and are based upon currently available data. Actual results are subject to future
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GENERAL OVERVIEW

OPERATING ENVIRONMENT
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Very strong EBITDA performance in 2Q

March-April -- The most challenging months,
government measures against the pandemic
were at its peak

May-Junez Strong rebound with gradual
easing of the measures, consumers adapt to
new normal with favorable weather especially
in the Beer segment

Higher operating profitability driven by
PRGM as well as cost and spend
optimization
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Significant improvementin coreworking
capitaland prudent capex spending
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Strong free cash flowin second quarter in R A ( [ R e Y
both business lines EER e R ’|

Post-COVIDstrategies and priorities
launched
Relaunch of Efes family in Turkey with a new '

brewing technique with extended rest that
provides a smoother drinking experience

Maintained Investment Grade Ratings
following the latest review of Fitch
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BEER GROUBALES VOLUME

N Turkey W International
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Beer Operations

V Volume decline of 2.6% in 2Q

202020 1H2020

V International beer volume flat

V Russian volume up midingle digits

V Turkey volume down; however better than anticipated

V Higher share of oArade
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V  Volume decline of 16.1% in 2Q, cycling 3.7% growth in 202019 \

V Impacted by ontrade ban

V Sparkling; best performing category
V Down by 10%

V Stills and water declined higher

V  Mainly due to Turkey
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International volumes supported by Russiawvith COAA OAI OAAT

INTERNATIONAL BEERLES VOLUME RUSSIAMARKET SHARE
+3 07 Volume Share Value Share
+0.0%
2Q2019 2Q2020 1H2019 1H2020 I AB InBev Efesfil] 2" player Others
International Beer Operations
V Volumes flat in 2Qdespite challenging environment V Ukraine volumes under pressure
V Russian volumes up in the quarter V Industry declined in 2Q
V Industry showed slight growth V Soft volumes in CIS countries
V Increased presence in Core segment V Higher pricing
V Stronger pricing compared to 1Q V Strong profitability

*Source: AC Nielsen June 2020; Urban + Rural
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TURKEY BEERALES VOLUME T S
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Turkey Beer Operations T 5 AR

X/ 2Q volumes down 19.8% V O @ Relaunchof EfeSFamlly

V  March-April volumes under pressure due to ofrade ban V' Smootheryetrichin aroma

V. May volumes slightly picked up, with Ramadan moving 10 days vV New technique with extended rest

earlier before the brewing
V  Junevolumeswere better than anticipated V Seasonal and craftmanship offering

V Gradualeasingof mobility restrictions and on-trade ban appreciated

V Consumerdemandshifting to new normal
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SOFT DRINKS SALES VOLUME VOLUME BREAKDOWN* BY COUNTRY "
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202019 202020 1H2019 1H2020
*Breakdown on combinedbasis

Turkey Operations International Operations

V 2Q volumes down 24.5%; cycling 4.2% growth V International operations volume down 9.5%
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V Gradual recovery in volume trend in 2Q V' Lower exposure in oHrade

V  Sparkling category relatively resilient VvV Central Asia was the most resilient

V  Share of ICpackagesdown driven byshutdown of ontrade V Pakistan impacted by the o#rade ban &curfews \
V Middle East volumes down however sparkling was up : > N O
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VOLUMES A International beer volumes flat > >
f?ﬁo/ 51g0/ A Turkey beer & soft drinks volumes under pressure starting from rdidarch : k' 5
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BT A Higheraverageprices per hl
2Q 1H
0.6% +5.1% A Positive currency translation

EEIRE e |~ 2QMardinexpansionbacked by; —

20Q 1H A Substantial savings in S&M expenses STE Y,

+85% _|_140/0 A Higher margin in CCI ;

(+17 bps) (-56 bps) A EBITDA margin decline shrank to 56 bps, at Y4r61H
ZNQET INC]?_IME A Supported by the improvement in operational profitability in 2Q

TI352mn TL268 mn A 2Q2019 net income supported by or#f investment income of TL 190 mn
(-181% (+6.1%
FREE CASH FLOW A Positive contribution from both business lines B
2Q H A FCF in 2Q more than doubled; driven by 2 | aé\\ o
T(JFLZTL?:ZI'EJITS Ll}%%lfm? A improvement in core WC &eduction in capex i ‘
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FINANCIAL OVERVIEW
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June 202 Income Statement

.

EBITDA BNRI EBITDA BNRI %

EFES

= 2Q 1H 20 1H [.; 20 1H
3 L = 1,378 1,495 17711 1,796
S w 29.1nhl  49.6 mhl 7,00 mTL 11,58 mTL B . 21%  15.5%
< -116%vs. PY -58%vs. PY 0.6%vs. PY  +5.1%s. PY 2019 2Q20 1H19 +1.8ppvs. PY S
v S 2Q 1H 2Q 1H [.i 20 1H
I 8 = 560 632 582
@0 10.5 nhl  17.4mhl 3,458 mTL5,350 mTL| |© ] 19.6%  10.9%
-2.6%s. PY vs. PY +5.5%s. PY +6.6%s. PY 2019 2Q20 1H19 1H20 +2.5ppvs. PY -1.7ppvs. PY
> 20 1H 2Q 1H 2Q 1H
é II:IIJJ E 56 e o
= 1imhl  1.9mhl 535 mTL 847 mTL [ ] == 15.6%  3.9%
-19.8%s. PY -20.5%s. PY -1.9%s. PY = -7.9%s. PY 5019 2030 1H19-  1H20 +5.4ppvs. PY 4.7ppvs. PY
2Q 1H 2Q 1H 2Q 1H
m . 510 606 2b? 2l
= 9.3mhl  15.5mhl 2,911 mTL 4,482 mTl |- ] 20.8%  12.9%
vs. PY +3.0%s. PY +7.1%s. PY  +10.0%s. PY 2019 2020 1H19  1H20 +2.1ppvs. PY -1.0ppvs. PY




Balance Sheet & Risk Management

Beer G Net Debt / EBITDA @2x(1H2019: 1.4x)
AEFES Net Debt / EBITDAI@LX1H2019: 1.5x)

No long term refinancing needs in 2020

~60% of cash held in hard currency

Current cash balances cover short term
financial debt obligations due in nexi2
months

Maintained investment grade ratingsafter
latest review of Fitch

Currency92% Hedged2020)
Aluminium92% Hedged2020)

Started long termcommodity hedges

Kicked offpost COVIDfinancial strategies



Pillars of Beer Group EBITDA Growth
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2019 Q2 Net Revenue Cost of Sales Selling, Marketing Other 2020 Q2

and G&A expenses




