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Forward-Looking Statements S

This presentation may contain certain forwardlooking statements concerning our future performance and
should be considered as good faith estimates made by the Company. These forwdwdking statements reflect
managementexpectations andare based upon currently available data. Actual results are subject to future
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Investment Theme

Diversified business model including — I 300A0ACEA 0AOOI AOOEED

beer and soft drinks FMCG companies; AB InBev & TCCC

Strong market positions across all / Strong brand portfolio including some of the o
operations xI Ol A6O AAOO EITT xI AOATL'A:

brands

Proven track record of expansion & grthHn )

Abundant potentialin demographics emerging markets

G

Strategy, Execution and Peopleo accelerate |, Expertise & KnowHow in driving cost
quality growth efficiencies

Solid, consistent financial performance and strong track
record

EFES



Anadolu Efes At a Glance

4 )
700 mn consumers :m:
2 1Brewerie§ & 26 Bottling Plants

\ J

g
48 4 mhl brewing capaC|ty

1 . 50n u/c bottling capacity

\_ J

*The Barth Report 2018/2019 **FY2019
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71 Ol ﬂ |2) largest brewer

7th largest CocaCola bottler

-

23 3 billion TL sales revenue [ D

4 ] l* billion TL EBITDA

\2 . 3* billion TL Free Cash Flow

(1 1** hl sales volume
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Ownership Structure
ANADOLU

° ) } . .
< N f . 2 N
“ . \
- \
- . N .
< Qoo 1
\ > - -
o\ "
\ \
’ D e
N A
. . 3 N
* -y e G -
 ARAS . N 'y
S AN T v
e NN
AN Lo b
N N \ N
- N\
AN N [\ L
S \,

0 \1\,‘: \ J
100% 50.3% PNE R P

ABINBaV

24%

Public
33%

BEER OPERATIONS
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—International Beer Operations (EBI) 27-7%
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Volume

(%)

+1.9%s PY

11inhl

Revenue

23.3bn TL

+21.7%s PY

. J

FCF

2.3bn TL

f

+122%s PY

. J

.

“®

EBITDA (BNRI)
3.9bnTL

+31.2%s PY

J

CWC / Revenue

—®

-3.7%

-4.1ppvs PY
. J

. J

Net Debt / EBITDA

®

1.0x

-0.6xvs PY

. J

Anadolu Efes 2019 Financials In a Nutshell
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Robust financial performance in 2@

Z\éQOLUMEfH A International beer volumes flat
A Turkey beer & soft drinks volumes under pressure starting from rdithrch
116% -5.8% Y g J
REVENUE

A Higheraverageprices per hl

2Q 1H A Positive currency translation h
06% +5.1% |

: A 2QMargin expansionbacked by; . N
EBITDA (Margin) Marginexp Y A

Free Cash Flow A Positive contribution from both business lines v

2Q 1H A Substantial savings in S&M expenses
+8.500 +149% A Higher margin in CClI )

(+17Dbps) (56 bps) A EBITDA margin decline shrank to 56 bps, at ®661H
Net Income , .
2Q 1H A Supported by the improvement in operational profitability in 2Q S

TL352mn TL268 mn A 2Q2019 net income supported by oraf investment income of TL 190 mn
(-1819% (+6.1% 9

TL2,013mn TL991mn A FCF in 2Q more than doubled; driven by 4 8%

(+TL123Imn)  (+TL357mn) A improvement in core WC &eduction in capex \
*IMTPXY Z£E1T AT AEAT O AOA OAOOAOAA O1 AgAI CAAEFE eAAT A0 PAO OEA ATTIT OT AAT AT O 1
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Anadolu EfeslH 202@Financial Highlights

" Turkey Beer International Beer Soft Drinks
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Beer Group Strategic Priorities

PEOPLE

BRANDS

EXCELLENCE

FINANCIAL
DISCIPLINE &
VALUE CREATIO

Nurturing our
talents by
establishing
required tools &
systems and
providing great
place to work

Providing
choice, great
taste, quality
and innovation

Building
competitive
advantage
through lean
and efficient
process and
organization

Achieve
profitable
growth and
maximize free
cash flow to
generate above
average return
on our
investments

EFES

STAKEHOLDER

EXPANSION &
GROWTH

Building
relationships
and credibility
with
stakeholders

Expanding our
business
through
enhancing
brand portfolio,
utilizing new
channels and
geographical
expansion
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BeerOperationsAt aGlance

d Since1969

71 Ol A6 O
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10" Jargest player’i

5" largest player
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Turkey:

V Leading brewer
V Per capita consumption of 11 liters

U Russia;:

V 71 Ol Klar@estWeer market
V Per capita consumption of 53 litefs

V #1 player

Ukraine:

VV Beer market size of 18.1 nihl

V Per capita consumption of 41 litets
V #1 player

1 GlobalData, 2019

Beer market size of 5.9 mhl

\Y
V Per capita consumption of 32 litefs
\Y

#1 player

i

Moldova:

V Beer market size of 1.1 nihl

V  Per capita consumption of 30 liters

V #1 player

"'!IE Georgia:

V Beer market size of 1.2 mhl

V Per capita consumption of 31 litets
V #1 player

O



Catalysts & Challenges

Low per capita consumption

/\.ﬂ Developing economies

e Young populations

m Westernlzatlon/Urban|zat|on
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Russian Beer Operations

V71 Ol AGO WOE | AOCAOM hakkkiizé AOEAOes xEOE
V Per capita consumption of 53 liters
V 29.8 brewing capacity with CUR ~70% =
\ E]E Is the marketleaderwith
V Increasing share in 1H &ear market leader in Super Premium & Premium . .
segments with upside potential in the rest R
V Successful integration & focus on net revenue growth - :\
V Focus on premium brands while keeping pricing strategy for all segments . ’
V Strong portfolio of growing brands in all price segments, that allows us to ) o
meet consumer needs in different channels and occasions Qb Qz s é
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* GlobalData, 2019




Turkey Beer Operations

V Low per capita consumption of 11 litersoffering a growth potential
V Growing population with14% annual growth rate in 2@1L
** in the market

3 Breweries with7.0 mhl capacity

V 2 Malteries & 1 Hops Processing Facility enabling vertical integration for key raw
materials
VPPp AOAT A AxAOAT AOGO &A1 O O%AEAO O0EI OAT o :
V Rich portfolio of local, imported & licensed brands covering all segments
V #1 in consumer spending in Food & Beverage category
V 99% penetration iralcohol selling stores imurkey* *

* GlobalData**Volume shareFY2019Nielsen **Nielsen




OFT DRINK OPERATIONS
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Strategic priorities In core businessto create value

Accelerate Win at the Exercise Financial
Growth Point of Sale Discipline

EFES

Win with People

A Fultbeverage portfolio A Increase outlet coverage A Productivity savings A Integrated Talent Strategy
A Revenue Growth A Increase cooler penetration A Working capital improvements Leadership Development
Management(RGM) A Healthy FCF

A Right Execution Daily A High Performing Team

A ExpandSparkling& Sills A A Optimum leverage
A Increase frequency Ecommerce A Effective FX management A Transformation to

A Regional strategies A Future-proof RTM O/ 1 A0AT P1 Ao




