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IMPORTANT DISCLAIMER REGARDING TAS29

Asstipulated by the decreeof the Capital Markets Board, the financial statementsfor 9M2025
have been presentedin accordancewith TAR9 (Turkish Accounting Standard 29 Financial
Reportingin Hyperinflationary Economies)and retrospectiveadjustmentshave been made for
prior periodsin alignmentwith the samestandard

In this presentation,certain financial items and metrics may be presentedwithout inflation
adjustmentin order to ensurecomparability with previousquartersand to facilitate analysisof
our performance It isimportant to note that the financialspresentedwithout the impact of TAS
29 are unaudited.

Unlessexplicitly stated otherwise,all financial information disclosedn this presentation are
presentedn accordancewith TAS29.
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FORWARD LOOKING STATEMENTS ..

This presentation may contain certain forward-looking statements concerningour future
performanceand shouldbe consideredas good faith estimatesmade by the Company. These
forward-looking statementsreflect management expectationsand are basedupon currently
available data. Actual resultsare subjectto future events and uncertainties,which could

materially impact the C o mp a actyad performance
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CHANGES IN SCOPE OF CONSOLIDATION

On December30, 2024, it was announcedthat, pursuant to a Presidential Decreeof the
RussianFederation,temporary external management had been appointed to Anadolu Ef e
beer operationsin RussiaBasedon the evaluations,although the Russiaroperationsformally
remained under Anadolu Efesas of January ], 2025 it was excluded from the scope of
consolidationn the financial statementsin accordancewith TFRSLQ In the financial statements
dated September 30, 2025 the beer operations in Russia,which were excluded from
consolidationwereaccountedforaso Fi n d mcovieaslt ment 0O

Unlessotherwiseindicated, the 302024 & 9M2024 Income Statement figuresdisclosedn this
earningsreleaseare presentedon a proforma basisgexcludingthe financialresultsof the Russian
operations,;to ensurecomparability with the 302025 & 9M2025 resultswhich alsoexcludethe
Russiaroperations
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WHO WE ARE
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ANADOLU GROUP

ANADOLU
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1950

Founded

20

Countries

Tirkiye, Germany,Azerbaijan,
Bangladesh,Belarus, Georgia,
Netherlands raq, Kazakhstan,
Kyrgyzstan, Turkish Republic
of Northern Cyprus,
Uzbekistan, Moldova,
Pakistan, Russia, Syria,
Tajikistan, Turkmenistan,
Ukraine,Jordan

6

Companies listed on
Borsa Istanbul

90+

Production facilities

I,

~100.000

Employees

38

Sectors
Beer, Soft Drink, Retalil,
Agriculture, Automotive,

Stationary, Energy and
Healthcare

100+

Export ountries

TL 564 bn

Turnover in FY2024

TL 58 bn

EBITDA in FY2024



ANADOLU EFES:

A LEADING BREWER & BOTTLER WORLDWIC 'ﬁ.

Serving +890 mn Population

@ [oo 21 Breweries in 6* Countries Batas

guu o o
raine o

36 soft Drink Facilities o

h;@ % [irkdye © o Azeorhaijan ° iikistan
— ][] 12Countries "

' Eur o 5E‘tﬁ S Bgngladesh
' WO r | %@*m © Soft Orink n::atlun

. Largest Brewer
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OWNERSHIP STRUCTURE & SUBSIDIARIES

AENléDELSU 50.3%
ABInBev BEER OPERATIONS SOFT DRINK OPERATIONS

&)

ANADOLU GROUP

- EFES Turkiye Turkiye Azerbaijan
EFES Kazakhstan Kazakhstan  Kyrgyzstan

33% KAZAKHSTAN

Free Fl |

eerod EFES Moldova Jordan Pakistan

MOLDOVA

éCCI EFES Georgia Iraq Uzbekistan

GEORGIA
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THE 4 COMPANY 50% H . .
Ceetoly ey Ukraine Syria Turkmenistan
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50%

Russia Tajikistan Bangladesh
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ANADOLU *On December 30, 2024, it was announced that, pursuant to a Presidential Decree of the Russian Federation, temporary ext@ma e me nt had been appoi ét e (
E FES beer operations in RussiAlthough the Russian operations formally remained under Anadolu Efes as of January 1, 2025, it was excluded from the scope afiooriadliet financial

statements in accordance with TFRS 10




ANADOLU EFES BEER GROUP:
BREWING QUALITY ACROSS 6 COUNTRIES

e
-

““l 100+brands *

@ Exports to~70 countries l_‘}
2

Operations inb countries &ZIbreweries

5 malteries

1hop processing facili

%\M.P?ﬁ\ 8.000+ employees “‘
{s‘\ 400+ distributors m

25

me

’ .
'“‘ Operations inTurkiye,

Russia™*, Moldova,
Kazakhstan, Georgia,

3.9bnLT sales volu

$2.8bnnet sales revenue

Ukraine
= 300.000+ sales points
*The figures presented are based on December 2024.
ANADOLU **On December 30, 2024, it was announced that, pursuant to a Presidential Decree of the Russian Federation, temporary exaeen@g e ment had been appointe
E FES beer operations in RussiAlthough the Russian operations formally remained under Anadolu Efes as of January 1, 2025, it was excluded from the scope afioarisdliee financial 9
statements in accordance with TFRS 10




THE 10" LARGEST BREWER IN THE WORLD

- .
ANADOLU

Our journey,which startedin Turkiyein
1969with the dreamsof two
entrepreneurscontinuestoday asthe
10thlargestbrewerin the world and the
5th largestin Europe.

With our pioneeringand innovative
approachto brewing,whichwe bring to
the world, we generate more than two-
thirdsof our salesevenuefrom

international markets.

Partnershipsvith global brands



KEY PILLARS OF OUR SUCCESS

Al{l . \\ & - q . .
9 /a "4‘ Strong Local Brands With :‘ \4 Strategic Global Partnerships
5 !!' High Consumer Loyalty

L
A,{“\-.\ Pk

v (AB InBev, Molson Coors, WG&S)
Diverse Beer Portfolio Across f/’ ¢
All Segments @ Disciplined Financial Management

Strong Market Positions Across

All Operations Robust Sustainability Programs

Strong Distribution Network

And Export Expansion Highly Engaged Employees
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Our New Vision and Strategic Roadmap

\'l

/¥ >

Our ViSionisto be the

fastest growing beverage company with
most loved brands that craft joy for

O U r p U rpOse Isto bring consumers, customers

and our ecosystem together around our best quality products with
joy and responsibility. We aim to foster a progressive community

consumers while enriching communities while honoring social life, striving for sustainability and cherishing
J K workplace where our people bring their best and feel dedication.

=\

}$5)

%

our shared principles in every decision we make and action we take each day.

L &
/. O U r V a.l U eS guide reflects how we, as a company, embody

SR, IR TR (e

We are e are We are We are
Passionate Agile Collaborative  Accountable
in all we do in the face of change to grow together of what we do.

g

We are
Fair

in all our decision

P S 4

~

v
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WHAT WE DO
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Strategic Core Priorities

PEOPLE

A Recruit the best talent via strong employer branding

A Re/ Upskill c ap ableatershipareas i n digitalization &

A Retain the best tal enibclusvea structur al career growth &

companyculture

CONSUMERS \

A Grow wi t keensiic ramchpsrtiofivefueled \«* 0/0/

by superior E2E insights and foresights Q\V <‘9

A Maintain strengnhs of ourg'ore br%qd'ds Co,,sa (,

operating countries AN ® v 4'<°¢J\ V.;

A Lead the premium segmentlﬂ'ith smartnnova@ons 4’\

supportingresponsibl&onsumption < ‘ o
& z

CUSTOMERS

A Ensure profitable revenue grogth

our customers

a8
A Strengthen our ecosystem by sgﬁ
%!

p ar t digtal tsafisformation
A Dri ve s echammelewstsmepaxperience
and excel in field execution

EFFICIENT & PROFITABLE
A Mai nt afirstmigdgea | i t y

t o ANABOLW t n

y EFES

4
p + w
B 3
% 5
% % S
% &
A
04' LSS
& ~
7S
FIctEnT & proFIT por®

A Optimize & digitalize E2E su&)ply chain to ensure &

costefficiency and operational excellence

A Continuous growth via proactiy'&“”risk managemené\\v\’
Uog o\o*
R & SHAREW

GEOGRAPHICAL & CATEGORY EXPANSION
A Expand into potent icatedgorymar k et
through partnerships, acquisitiorend organic growth

A Grow in adjacent categories
and developing new partnerships
ANADOLU
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by

wi t hi“n_the

expanding

beer

geographically

SUSTAINABILITY

A Reduce our environmeft

operations andthe value chain

A lncrease our sanmingyl
initiatives

AcContinuestrengtheningthrough
equality,inclusivity and diversity

DIGITALIZATION

A Drive digital transf
businesareasto enhanceefficiency

A Democratize data and
driven businesanalytics

AGain Al-powered, multi-directional

mobility capabilities

STAKEHOLDER & SHAREHOLDER VALUE
AMaximizelong-term shareholdewvalue

through efficiency and growth

A Ensure business cont
integrated riskand opportunity

management

A Corporate governance
transparencyfairness and accountability
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KEY GROWTH STRATEGIES FOR BUILDING
THE FUTURE

EXPAND BUSINESSES

AAAAAAA
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WHERE WE ARE HEADING NEXT

Improve premium
leadership

Revampcore brands

EnhancePRGM

Transform Supply
Chain

AccelerateGrowth
Through Digital

Decarbonize Value
Chain

4
, A
sl
» «
VA

EXPAND

Expand
geographically

NEW BUSINESSES

Spreadadjacent
category expansions
to all operations

B2B/C
Marketplace

Invest in relevanstart -
ups

16



ANADOLU

MANAGEMENT

Ensure liquidity for
operations and
accelerate dividend
streams

Focus on FCF

Maintain successful
Working Capital
levels

US

Maintain long term
sustainable leverage
target of 1.0Xx 2.0X

Diversify debt structure
and extend liquidity

RISK
MANAGEMENT

Manage FX and
commodity exposure

Use Working Capital
and receivable
guarantee solutions

Supplier base
expansion and
diversification

Zero Based
Budgeting

Cautious and Smart
Spending Culture

17



DRIVING GROWTH & VALUETHROUGH iV
STRATEGC CAHTAL ALLOCATON

Brands, Innovation, Product Diversification, Market
Development, Digitalization and Production Capacity

Healthy balance sheet by keeping Net Debt / EBITDA btw 18600

Shareholder value through dividends with high yield

Into new geographies through inorganic expansion & exports

ANADOLU
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SUSTAINABILITY GOALS
o

9,

b - 50 i

Targeting Zero
for the Environment

v

Become net zeroin all our operations

Become acertified zero-waste beer
producer in all our operations.

Continueto reduce plastic usage

ANADOLU

|

Increasing Our Support
for Social Impact

h 4

Our focus areas:

Culture- arts
Qustainable tourism
Responsible consumption

Qustainable agriculture& environment

‘ - -

Getting Stronger through
Diversity & Inclusion

h 4

Increase the representationswbmen
in our organization from 30% to 51%
by 2030

Continue to obtain independent
assurance that we provide equal
opportunities to all our employees
regardles®f genderdiscrimination

Implement gender equality programsto
meet specific standards and ensure
certificationfor genderequality 19



OPERATIONAL
OVERVIEW
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RUSSIA
Population: 68% of total beer volume
14 Million*
Production Facilities: Market Size & Per Capita:
11 Breweries 89 mhl market size**
3 Malteries 62 liters per capita consumption**

1Preform Production Facility

Production Capacity: Market Share:
31."mhl Brewing 326 market share***
288 000 Tons Malt Market Leader***
Main Brands:

SMIB, EfeKoze| Gold Mine Beer, Lowenbrau, BUD, ABBE

3o ‘
»

{,

*United Nations
**Globaldata
*»**Company estimate Jaec2024, Avg on value basis 21
On December 30, 2024, it was announced that, pursuant to a Presidential Decree of the Russian

Federation, temporary external management had been appoint

Diitcet -~




KAZAKHSTAN

Population: 5% of total beer volume
20 Million*

Production Facilities: Market Size & Per Capita:
2 Breweries 6.0 mhl market size**

30 liters per capita consumption**

Production Capacity: Market Share:

25 mhl Brewing 46% market share***

Market Leader***

Main Brands:

Efes PilseneKruzhkaSvezhegpKaragandinskoeZhigulevskoeSlavnaPraga,

Bremen

ANADOLU *United Nations

E F E S ::S*E‘I\Il(i):gIedr?1 SaaMar 2025, Avg %22
IR EEEEEEGGECCCDmZZIEL. | ER——————L————
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Population: 3% of total beer volume
3.8 Million*

Production Facilities: Market Size & Per Capita:
1Breweries 12 mhl market size**

32 liters per capita consumption**

Production Capacity: Market Share:
16 mhl Brewing and Soft Drink 49% market share***
Production Market Leader***
Main Brands:

Efes, LowenbrauNatakhtari, KasrisKarva, Natakhtari CSD

23

*United Nations
**Globaldata
**PMJanMar 2025, Avg




MOLDOVA

Population: 2% of total beer volume
31Million*

Production Facilities: Market Size & Per Capita:
1 Breweries 10 mhl market size**

26 liters per capita consumption**

Production Capacity: Market Share:
16 mhl Brewing and Soft Drink 64% market share***
Production Market Leader***
Main Brands:

Efes, Chisinau, Findkpze] Timisoreana Jigulevskodocikovoe

*United Nations
LD LA UD L **Globaldata
E F E S ***RetaiZoomJanMar 2025, Avg




UKRAINE

Population: 5% of total beer volume
37 Million*
Production Facilities: Production Capacity:

3 Breweries 7.4 mhl Brewing Production

Productionhalted in 2 brewerie&*

Main Brands:
Corona, StellaArtois Koze| Povna Dizhka, Bile,ChernigivskeYantar

ANADOLU

EF S *United Nations
**Anadolu Efes has suspended production activities at its Kharkiv and Mykolaiv
factories inUkraine. Currently, partial production continues at the Chernihiv factory.




INTERNATIONAL BEER OPERATIONS in 3Q

A Kazakhstan registeredow-single digits volume growth
U Supportedby robustexport performance
U Premium segmengrowth driven by effectivebrand activations

U Successflhunchof KhmelnoyLos- PegasSKU

A Georgia recorded by low-to-mid-single digits decline

U Impactedby restructuring of the export business

U Portfolio expandedwith Léwenbraud OktoberfestLimited Edition
A Moldova delivered low-single digits volume decline

U High baseeffectgivenfavorable conditionsof previousyear

U Calendarizationimpact
ANADOLU

EFES
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TURKIYE

Population:
87.4Million*

\'l

16% of total beer volume

3 Breweries
2 Malteries

1Hops Processing Facility

Production Facilities:

Market Size & Per Capita:

P.2mhl market size**
5 liters per capita consumption**

7.3 mhl Brewing
115 000 Tons Malt

Production Capacity:

Market Share:
526 market share***

Market Leader***

Main Brands:

ANADOLU

E FE S *United Nations

= **Globaldata
***Nielsen JaMar 2025, Avg

Efes Pilsen, Efes Malt, BremBomonti, Miller, Bud, Becks

27



TURKIYE BEER OPERATIONS in 3Q

A Volumedeclinedby high-single digits:
U Weaker consumer purchasing power amid persistent inflationary pressures
U Price adjustment implemented in early July

U Tourism slowdown had a negative impact on volumes

A Launch ofJupiler0.0%: A non-alcoholic beer, marking the first local launch in this

category in many years
A Distribution of Mercamecentlystarted

ANADOLU
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Population:
Over 600 Million

Production Facilities:

34 Bottling Plants

3 Fruit Processin@lant

SalesPoints:

~1. 2million

Production Capacity:
2.1bn Unit Case

Market Share:
Strong#1 or #2 positions

Main Brands:

CocaCola Fanta, Sprite Schwepped-usetea Cappy,

Damla, MonsterCosta



SOFT DRINK®PERATIONS in 3Q Frey

A Consolidated volume increased by 8.9%

U Positivecontribution of all international markets, namely Central Asia& Iraq
A Turkiye volume declined by 1.7%mpacted by;

U Weakeningconsumer purchasing powdr deteriorating weather conditionsluring September
A International volume grew by 161%

U Pakistan volumeincreasedy 0.7%;despiteseverdlood and ongoingpolitical sensitivities

U Kazakhstan & Uzbekistan deliveredrobustgrowth with strongexecution

U Iraq volumeup by 7.8%tenth consecutiveuarter of volume growth in the market

ANADOLU

EFES
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FINANCIAL
PERFORMANCE
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ANADOLU EFES HISTORICAL FINANCIAL PERFORMANCE

Net Revenue($bn)

CAGR: 9.26% >

EBITDA (BNRI) ($on)

6.75
6.19
5.46
4.43
3.97 4.07 3.82 I I
2018 2019 2020 2021 2022 2023 2024

CAGR: 12.98%>

margin
= 15.6%4—17.6%
1.29 1738
1.05
0.62 0.72 0.73 0.79 I
2018 2019 2020 2021 2022 2023 2024

FCF ($mn)
CAGR: 6.78% >

480
412 430 a 423
323
218 I

2018 2019 2020 2021 2022 2023 2024

ANADOLU

Net Debt / EBITDA (BNRI)

2018

2019

EFES Without TAS29Effect

2020 2021 2022 2023

2024
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BEER GROUP HISTORICAL FINANCIAL PERFORMANCE

Net Revenue($bn) EBITDA (BNRI) ($on)
CAGR: 7. 65% 2.75 CAGR: 10.15%>
margin 0
21.1 @
16.1%— 15.9% !
l I I I I Y 3 .
2018 2019 2020 2021 2022 2023 2024 2018 2019 2020 2021 2022 2023 2024
FCF ($mn) Net Debt / EBITDA (BNRI)
CAGR: 22.63%>
316.8  312.0
228.0 2245
1.3
1952 1 o
113.3
0.3
(0.1)
2018 2019 2020 2021 2022 2023 2024 2018 2019 2020 2021 2022 2023 2024
ANADOLU

EFES

Without TAS29Effect
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ANADOLU EFES CONSOLIDATED FINANCIAL PERFORMANCE

NET EBITDA NET
INCOME BNRI % REVENUE

FREE
CASHFLOW

ANADOLU

EFES

Anadolu Efes*

Beer Group*

4 30 N/ oM N\ 30 \( oM )
TL68.9bn TL1886bn TL157bn TL414bn
(+3.8%) (-0.7%) (-6.9%) (-5.3%)
22.3% 177% 22.0% 154%
(+8bps) (-15Dps) (-57bps) (-10%ps)
TL5,253nn || TL11589mn TL1,673mn TL6,053mn
(-TL552mn) (-TL3,555mn) (-TL71Mmn) (-TLL,026mn)
TL9,41n ||-TL2,92Imn -TL1,344mn ||-TL5,474mn
(+TL7,290mn) | | (+T11,933mn) (-TL2,266mn) || (-TL4,329mn)
\_ VAN J AN y,

*The changes have been calculated based on the 2024 proforma financials that excludes i:ssia

A Solidrevenuegrowth backed by strongvolume
momentum
A Declinein rev/ hl due to continued affordability

focus& limited priceadj. & discounts

A Supportedby improved grossrofit margin
A Limited increasesn OPEX

A Higherfinancial expenses

A Lowermonetarygains

A Improvementin profitability & working capital
A LowerCAPEX &ax expenses
A Consolidated\et Debt to EBITDA (BNRI) 1.X

l?‘l
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KEY FINANCIALS

\'I

Anadolu Efes Beer Group
mTL Proforma Proforma mTL Proforma Proforma

S~ 20E8 Change* Q2025 Change* 22074 Change* ML Change*
Sales Revenue 68,860 3.8% 188,622 -0.7% Sales Revenue 15,674 -6.9% 41,421 -5.3%
Gross Profit 27821 4.3% w¢D,368% -39% Gross Profit 7,788 -11.1% 19,648 -5.9%
EBITDA (BNRI) 15,566 % 7.7% 33,319 " -8.9% EBITDA (BNRI) 3,444 -9.3% 6,367 -11.6%
Net Income/(Losg* 5,253 -95% 11,589 -23.5% Net Income/(Losg* 1,073" -30.0% <6058 -14.5%
Free Cash Flow 9,417 322.8% -2,921 39.8% Free Cash Flow -1,344 n.m. -5,474 -378.0%
Gross Profit Margin%  40.4%  17ps  373% -118ps Gross Profit Margin%  49.7% -236bps 474%  -27bps
EBITDA BNRI Margin % 22.3%  81bps 17% -15%ps EBITDA BNRI Margin % 22.0% -57bps 154% -109bps
Net Income Margin %*  7.6% -11bps 6.1% -183ps Net Income Margin %*  10.7% -352bps 146% -157ps

ANADOLU
35

E F E S *Attributable to shareholders

**The changes have been calculated based on the 2024 proforma financials that excludes Russia beer operations.




ANADOLU EFEEBITDA (BNRI) & FCF GENERATION 2

3Q- EBITDA (BNRI) Bridge mTL

|

2,523
14,266 : , 208
-1,167
3Q2024 Net Selling
i 202
Proforma Revenue CO°° Marketing and Others 3Q2025
G&A Expenses

OM - EBITDA (BNRI) Bridge mTL

0% l

36,574
: : 33,319
-1,315 -1,153 -126 -660
9M2024 Net Selling
: h 9M2025
Proforma  Revenue SebS Marketing and Cliers
G&A Expenses

ANADOLU

EFES

3Q - Free Cash Flow BridgemTL

1,153 9,417
1,386‘ \ \

3,551 |

1,099
2,227 | |

3Q2024 EBITDA Changes CAPEX, NetFinancial

Proforma  (BNRI) in WC net IndExpand
Taxes

3Q2025

OM - Free Cash Flow BridgemTL

|

1,521

878 | 2,921
2,788 | ‘

-4,854

-3,255

OM2024 EBITDA Changes CAPEX, NetFinancial

Proforma  (BNRI) in WC net IndExpand 9M2025
Taxes

*The changes have been calculated based on the 2024 proforma financials that excludes Russia beer operations.
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BEER GROUHREBITDA (BNRI) & FCF GENERATION

3Q- EBITDA (BNRI) Bridge mTL

| <D 1

3,796 2 aan
185 )
287 o
[ ]
-1,168

3Q2024 Net Selling
i 202
Proforma  Revenue  COC°  Marketing and Others 3Q2025

G&A Expenses

OM - EBITDA (BNRI) Bridge mTL

127 l

7,203
1228 oo
| | -326
-2,328
9M2024 Net Selling
i M202
Proforma  Revenue ~ "OC° Marketing and Others 9M2025
G&A Expenses
ANADOLU

EFES

3Q - Free Cash Flow BridgemTL

\ @ 1

822
| |
-352
187
I ] ]
-1,879 -121 -1,344
3Q2024 EBITDA Changes CAPEX, NetFinancial 302025
Proforma  (BNRI) in WC net IndExpand
Taxes

OM - Free Cash Flow BridgemTL

. |

-1,145 |
-835 -
-1,828
-1,742  -5,474
9M2024  EBITDA Changes CAPEX, NetFinancial
Proforma  (BNRI) in WC net IndExpand

Taxes

37
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CASH & DEBT MANAGEMENT

n
L
LL] Gross Debt
E UusSD24 b
o) A4 bn
3 61%0
C held in Hard Currency
<
% Gross Debt
9 USD10 b
n
@,
- 63%
% held in Hard Currency
m

ANADOLU
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Cash
USD1.bn

41%
held in Hard Currency

28%

held in Eurozone

Cash

USDO0.3bn

4 7%

held in Hard Currency

36%

held in Eurozone

*For the calculation of Net Debt / EBITDA figures, last twelve months EBITDA nurekeligde Russia's financials

Average maturity
2.2yrs
Net Debt/EBITDA*
1.5

Average maturity
1.4rs

Net Debt/EBITDA*
3.9x
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RISK MANAGEMENT

Beer Group
COGS Split for
2024

13°/ﬁ (4

0
0 18%

Barley-Malt & Auxiliary Overhead (Labour Cost)

Glass Bottle Amortization & Other Overhead
Il Can Il Import products

Other Packaging

ANADOLU

Beer Group Hedges for 2025: ®
]

Commodity :

Aluminum: 100 for TR & Cl@$s06
*For 205: 1406 for TR& ClS@3$561

@+ ¥

FX Exposure : %@D
|

TR:95%Hedgad (USD/TRY: 42.73)

Total FX Exposure of Beer Group 82 of
COGS + OPEX.
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SUSTAINABLE SHAREHOLDER A3
RETURN

A Consistent Dividend Distribution with Sustainable Free Cash Flow Generation
8.3%

7.7%

2.0%
1.4%

1.3%
\ ——

mTL

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Gross Dividend Per ShaféL per 100 Shares)

Il Gross Dividend per Share

ANADOLU
E FES * Anadolu Efes Dividend Yield = Gross Dividend / Anadolu Efes-&e@iMarket Capitalization =@= Dividend Yield 40




SUSTAINABILITY
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