


IMPORTANT DISCLAIMER REGARDING TAS29

As stipulated by the decreeof the Capital Markets Board, the financial statementsfor FY2025
have been presentedin accordancewith TAR9 (Turkish Accounting Standard 29 Financial
Reportingin Hyperinflationary Economies)and retrospectiveadjustmentshave been made for
prior periodsin alignmentwith the samestandard

In this presentation,certain financial items and metrics may be presentedwithout inflation
adjustmentin order to ensurecomparability with previousquartersand to facilitate analysisof
our performance It isimportant to note that the financialspresentedwithout the impact of TAS
29 are unaudited.

Unlessexplicitly stated otherwise,all financial information disclosedn this presentation are
presentedn accordancewith TAS29.
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FORWARD LOOKING STATEMENTS ..

This presentation may contain certain forward-looking statements concerningour future
performanceand shouldbe consideredas good faith estimatesmade by the Company. These
forward-looking statementsreflect management expectationsand are basedupon currently
available data. Actual resultsare subjectto future events and uncertainties,which could

materially impact the C o mp a actyad performance
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CHANGES IN SCOPE OF CONSOLIDATION

On December30, 2024, it was announcedthat, pursuant to a Presidential Decreeof the
RussianFederation,temporary external management had been appointed to Anadolu Ef e
beer operationsin RussiaBasedon the evaluations,although the Russiaroperationsformally
remained under Anadolu Efesas of January ], 2025 it was excluded from the scope of
consolidationn the financial statementsin accordancewith TFRSLQ In the financial statements
dated December 31 2025 the beer operations in Russia,which were excluded from
consolidationwereaccountedforaso Fi n d mcovieaslt ment 0O

Unlessotherwiseindicated, FY2024 Income Statement figuresare presentedon a proforma
basisgxcludingthe financial resultsof the Russiaroperations,to ensurecomparability with the
FY2025resultswhichalsoexcludethe Russiamperations
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ANADOLU GROUP
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1950

Founded

6

Million m2

Production and sales
distribution area

6

Companies listed on
Borsa Istanbul

~100

Production facilities

+100.000

Employees

38

Sectors

Beer, Soft Drink, Retalil,

Agriculture, Automotive,
Stationary, Energy and
Healthcare

100+

Export ountries

TL 707 bn

Revenuen FY205

TL 69 bn

EBITDA in FY2(2



ANADOLU EFES:
A LEADING BREWER & BOTTLER WORLDWIDE

oo 10 Breweries in 5t countries S s
&

UoU O ®
GERMANY A=Y KAZAKHSTAN
D
‘ 36 Soft Drink Facilities o
é % GEO:GU‘ uzsg(lsrm =
ST in 12countries S A -
@® Ao TURKMENISTAN

# EuroPess s
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° Largest Brewer?

o One of the largest
Coca Cola Bottler

43%Anadolu Group
EEE 24%AB InBev

@, SoftDri

KYRGYZSTAN

KISTAN

BANGLADESH
@

33%PUbl|C|y Tl‘aded @ Beer Operations

ANADOLU 10n December 30, 2024, it was announced that, pursuant to a Presidential Decree of the Russian Federation, temporary exdeeng e me nt had been appointed to Anado Pkus O%epélgn(sj beer op
Russia. Although the Russian operations formally remained under Anadolu Efes as of January 1, 2025, it was excludeddémpendheonsolidation in the financial statements in accordance with TFRS 10
Anadolu Efesd operations in Russia, which amalterrapand ltpeformglanas a financi al invest ment, include 11 breweries,
2 Barth Report 20242025, information hasbeenprovided basedon the 2024 YEresults 73
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OWNERSHIP STRUCTURE & SUBSIDIARIES ,,
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ANADOLU GROUP

BEER OPERATIONS

24%
29.6%
33°/|0: Float Free Float&
ree Floa Other

SOFT DRINK OPERATIONS

Tuarkiye Kazakhstan Turkiye Azerbaijan
: Kazakhstan Kyrgyzstan
Moldova Georgia Jordan Pakistan
Ukraine Russia Irag Uzbekistan
Syria Turkmenistan
Tajikistan Bangladesh
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10n December 30, 2024, it was announced that, pursuant to a Presidential Decree of the Russian Federation, temporary exdema) e ment had been appointed
operations formally remained under Anadolu Efes as of January 1, 2025, it was excluded from the scope of consolidatifimaincthkestatements in accordance with TFRS 10
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ANADOLU EFES BEER GROUP: ‘.
BREWING QUALITY ACROSBCOUNTRIES

Operatlons inb! countries hué%% 10breweries

““l 90+ brands * 2 malteries

@ Exports to~70 countries l_‘} 1hop processing facili

?‘W‘ﬁ‘"ﬁ\ 8.000+ employees “‘ 13.0mhl sales volume |I I

Operations inTurkiye,

{,“\ 200+ distributors m $13bn net sales revenue Moldova, Kazakhstan,

% Georgia, Ukraine
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THE 10" LARGEST BREWER IN THE WORLD

Our journey,which started in Turkiyein
1969with the dreamsof two
entrepreneurscontinuestoday asthe 10h
largestbrewerin the world and the 5t
largestin Europe.

With our pioneeringand innovative
approachto brewing,whichwe bring to
the world, we generate more than two-
thirdsof our salesevenuefrom
international markets.

Partnershipsvith global brands




KEY PILLARS OF OUR SUCCESS

Strategic Global Partnerships
(AB InBev, Molson Coors, WG&S)

Strong Local Brands With e
High Consumer Loyalty \‘@
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m: Disciplined Financial Management
Y

Robust Sustainability Programs

Diverse Beer Portfolio Across
All Segments

QQA‘

5: Strong Market Positions Across
v All Operations

N

- A
> ' =\« Strong Distribution Network
ey And Export Expansion
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VISION AND STRATEGIC ROADMAP

C b

Our ViSionisto be the

fastest growing beverage company with
most loved brands that craft joy for
consumers while enriching communities

v

\_

\
O U r p U rpOse Isto bring consumers, customers

and our ecosystem together around our best quality products with
joy and responsibility. We aim to foster a progressive community

while honoring social life, striving for sustainability and cherishing
workplace where our people bring their best and feel dedication.
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We are e are
Passionate Agile
in all we do in the face of change

\
/. O U r V al U eS guide reflects how we, as a company, embody \

our shared principles in every decision we make and action we take each day.

TR

We are

Collaborative

to grow together

> -

T— o

We are We are

Accountable Fair

of what we do. in all our decision

v
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WHAT WE DO



STRATEGICOREPRIORITIES

PEOPLE

A Recruit the best
A Re/ Upskill
A Retain the

companyculture

best

CONSUMERS

A Gr ow wi t kentric ramchpsrtiotivefueled
by superior E2E insights and foresights

A Maintain strengnhs of
operating countries
A Lead the premium segment

supportingresponsibleonsumption

CUSTOMERS

A Ensure
our customers

A Strengthen our
p ar t digtal tsafisformation

A Dri ve s echamelewstsmeoaxperience
and excel in field execution

profitabl e

EFFICIENT & PROFITABLE

A Mai nt afirstmigdgea | i t y
A Optimize & digitalize
costefficiency and operational excellence
A Continuous growth

GEOGRAPHICAL & CATEGORY EXPANSION

talent v
Cc a p a bleatershipareas i
t al e nibclusive

revenue

eodrosystem by

A Expand into
through partnerships, acquisitiorend organic growth
A Grow in adjacent
and developing new partnerships
ANADOLU
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Vi a proacti‘vq'&“”risk managemené“v\'

0gR g opRenOr™

wi t hin

expanding

I — -l

geographically

SUSTAINABILITY

A Reduce our envi
operations andthe value chain

A Increase our
initiatives
AcContinuestrengtheningthrough
equality,inclusivity and diversity

sanmundy| i

DIGITALIZATION

A Drive digital
businesareasto enhanceefficiency
A Democratize da-t a
driven businesanalytics

AGain Al-powered, multi-directional
mobility capabilities

transf

and

STAKEHOLDER & SHAREHOLDER VALUE
AMaximizelong-term shareholdewvalue
through efficiency and growth

A Ensure business
integrated riskand opportunity
management

A Corporate governance
transparencyfairness and accountability

cont
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KEY GROWTH STRATEGIES FOR BUILDING THE FUTUR r,.

EXPAND BUSINESSES

ANADOLU

EF S 15




WHERE WE ARE HEADING NEXT

EXPAND

Improve premium Expand

@/‘ leadership geographically
Transform Supply

Revampcore brands
' Chain

A AccelerateGrowth
I (5. Through Digital

ANADOLU Decarbonize Value

EF S Chain

EnhancePRGM

NEW BUSINESSES

Spreadadjacent
category expansions
to all operations

B2B/C
Marketplace

Invest in relevanstart -
ups

16
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STRENGTHENING OUR FUTURE WITH FINANCIAL FOCUSG®

CASH
MANAGEMENT

Ensure liquidity for
operations and
accelerate dividend
streams

Focus on FCF

Maintain successful
Working Capital
levels

ANADOLU

| 2 S

Maintain long term
sustainable leverage
target of 1.0X 2.0X

Diversify debt structure
and extend liquidity

ﬁ

RISK
MANAGEMENT

Manage FX and
commodity exposure

Use Working Capital
and receivable
guarantee solutions

Supplier base
expansion and
diversification

Zero Based
Budgeting

Cautious and Smart
Spending Culture

17
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DRIVING GROWTH & VALUETHROUGHSTRATEGC ..
CAPITAL ALLOCATON

Brands, Innovation, Product Diversification, Market
Development, Digitalization and Production Capacity

Healthy balance sheet by keeping Net Debt / EBITDA btw 18600

Shareholder value through dividends with high yield

Into new geographies through inorganic expansion & exports

ANADOLU
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OPERATIONAL
OVERVIEW




LOW PERCAPITA CONSUMPTIQS 3
HIGHLIGHT GROWTH POTENTIAL

Czech Republic

Romania
Germany 85
Bulgaria 85

Poland @
Serbia
Russia g
USA (61)
Belarus @

Canada 44
Ukraine [ 44
ey [«

Georgia |@
Kazakhstan )”@

China _@
Moldova |@

Tarkiye

Uzbekistan
ANADOLU Azerbaijan [[_] Efes Operations
20
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BEER GROUP OPERATIONS FY2025

A Consolidated beer vame;
A 13.0mhlin FY2025flat 1vs. FY2024
U Turkiye beer volume down by 1.1% in FY2025

U International beer volume up by 0.8%'in FY2025

FY2025 Volume OTurkiye
Breakdowr? : o Georgia
@Ukraine

ANADOLU

10n a proformabasis
2 On acombinedbasis

B Kazakhstan

O Moldova
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TURKIYE BEER OPERATIONS HIGHLIGHTS

2= L

L (3 L, 44 e

ouUu U
Population: Production Facilities: Production Capacity:
88 Milliont 3 Breweries 7.1mhl Brewing
2 Malteries 115 000 Tons Malt

1 Hops Processing Facility

! L v

Main Brands:

Efes Pilsen, Efes Malt
Bomonti, Miller, Bud, Becks

Market Size & Per Capita: Market Share:
2.4 mhl market sizé Market Leadeship’
X liters per capita consumption

ANADOLU 1United Nations
E F S 2 Globaldata 22
3 Nielsen JarDec2025, Avg




TURKIYE BEER OPERATIONS IN FY2025

A 6.2mhlin FY2025down 1.0% yo-y; inlinewith expectations
U High baseof previousyears
U Persistentlynflationary environmentin the country
U Lessupportivetourismseason

A Expanded indistilledspiritscategorywith r a #iséribution

A Successfubleerbrand launchesn premium segment;

u Stella Artois

ANADOLU

EF S
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KAZAKHSTANBEER OPERATIONSIGHLIGHTS

2.

ey i

®|[ee

Uy u

Production Capacity:

Population: Production Facilities:
21Milliont 2 Breweries 2.5 mhl Brewing
/
| o>l -
Main Brands: Market Size & Per Capita: Market Share:

Efes PilseneKruzhkaSvezhego
Karagandinskoe Zhigulevskoe,
SlavnaPraga Bremen

ANADOLU 1United Nations

E F S 2 Globaldata
3 Nielsen JarDec2025, Avg

6.0 mhl market sizé
29 liters per capita consumptich

ClearMarket Leadeship
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GEORGIA BEER OPERATIONSGHLIGHTS

2.

ey i

®|ee

Uy u

Population: Production Facilities: Production Capacity:
4 Milliont 1Brewery 17 mhl Brewingand SoftDrink
Production
/
| T -
Main Brands: Market Size & Per Capita: Market Share:

Efes, LowenbrauNatakhtari,
KasrisKarva, Natakhtari CSD

ANADOLU 1United Nations

EF S:o
3 Nielsen JarDec2025, Avg

14 mhl market sizé
37liters per capita consumptioh

ClearMarket Leadeship

25




MOLDOVA BEER OPERATIONSHIGHLIGHTS 3

==t L

" Plee

2.

Population: Production Facilities: Production Capacity:
3 Milliont 1Brewelry 16 mhl Brewing and Soft Drink
Production

L/
' Y.
Main Brands: Market Size & Per Capita: Market Share:
Efes, Chisinau, Finch, Kozel, o mhinaro e ClearMarket Leadeship
Timisoreana - : :
26 liters per capita consumption

Jigulevskod@ocikovoe

ANADOLU 1United Nations

E F S 2 RetailZoom
3 Nielsen JarDec2025, Avg
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UKRAINE BEER OPERATIONSIGHLIGHTS

2.

Ly i

Production Facilities:

Population:

39 Milliont 3 Breweries
Production halted in 2
breweries

P|eo
g u I.I_l.l
Main Brands:

Production Capacity:
7.1mhl Brewing

Corona, Stella Artois, Kozel,
PovnaDizhka Bile,Chernigivske

Yantar
ANADOLU 1United Nations
E F 2 Anadolu Efes has suspended production activities at its Kharkiv and Mykolaiv factories in Ukraine. Currently,
partial production continues at the Chernihiv factory.

27




INTERNATIONAL BEER OPERATIONS FY2025 3

A Kazakhstan grewslighty in FY2025
U Market stabilizationafter 3 yearsof contraction
U Improved promotional and marketing effectivenes& continuedKEGfocus
U Solidexportvolume contribution

U SuccessfubhunchesKruzhkaSvezheg®.0 & Wukong Ju

A Moldova up low-to-mid-singledigit in FY2025

U Wellbalancedbrand portfolio

U Targeted marketing campaigns, consumer activations, aafflective discount management

U SuccessfuunchesStary Melnikiz Bochonka& Spaten

A Georgia down mid-singledigit in FY2025
U Negativelyimpact of export operations estructuring

U Continuedinvestmentsn KEGbhusines#& on-trade channel
ANADOLU

EF S

28




SOFT DRINKS HIGHLIGHTS

2.

Population:
Over 600 Million

ey i

Production Facilities:

36 Bottling Plants

3 Fruit Processin@lants

JuUud U

Production Capacity:
2.1bn Unit Case

i
[ |
K

Main Brands:
CocaCola, Fanta, Sprite,

[Nl

Schweppes;usetea Cappy,

Damla, Monster, Costa

ANADOLU
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SalesvVolume:
1,6bn Unit Case

%
{0

Market Share:
Strong #1 or #2 positions

29




SOFT DRINKS OPERATIONS FY2025

A Consolidated volume increasedby 8.0% in FY2025
U Central Asiasthe key growth contributor ﬁ
U Thestrongesgrowth: Uzbekistan and Kazakhstan )‘

A Tirkiye volume declined by 1.0%in FY2025 /
U Deliberate choice to optimize portfolio in the water category
U Excluding water, Turkiyeecorded3.8% y/y volume growth

A International volume grew by 135%in FY2025 \
U Pakistan increaseddy 1.3% |
U Kazakhstan, Uzbekistan & Irag deliveredrobustgrowth of %15.5%, 33.7% & 12./

T ——
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FINANCIAL
PERFORMANCE







